








HISPANIC MARKET SURVEY

H EALTH CARE EXPENSES and uninsured

employees can challenge the vitality of the Hispanic business
community at all levels. Affording health insurance for employees
can threaten the livelihood of a small business, yet uninsured
employees may not seek help for important preventive or chronic
health concerns, thereby incurring greater costs.

In Sonoma County, a little more than a quarter of Hispanic business
owners said they offered their employees health care. Seventy
percent of business owners said that they had health insurance for
themselves.

Of the insured business owners, about half said they received

general medical through a Health Maintenance Organization (HMO).

The other half received general medical through hospitals a
Preferred Provider Organization (PPO), a personal physician, a local
clinic, or some other source.

About half of Hispanic business owners who said they were unin-
sured sought general medical services from a local clinic. The other
half received general medical from hospitals, an HMO, or some
other source.

Whereas 91 percent of all Sonoma County residents have health
insurance., only 76 percent of Hispanics have health coverage. Of
this, approximately 63 percent of Hispanics ages 18 and older are
insured. Statewide, about 68 percent of Hispanics ages 18 and older
are insured (California Health Interview Survey, 2005).
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HISPANIC MARKET SURVEY

ONGOING FINANCIAL PLANNING COMPANY FINANCIAL PLANNING NEEDS

challenges and business assistance opportunities remain
unaddressed for many Hispanic business owners. According to 4%
business owners responding to the survey, retirement planning and
access to capital are the most prevalent financial planning needs,
followed by accounting/financial management. Other financial
planning needs included tax planning, “management training’, and
“more revenue.” Twelve percent of respondents said they had no
financial planning needs.

Survey respondents identified a variety of business assistance needs,
the most prominent of which included assistance in marketing and
developing a business plan. Other major business assistance needs

included improving human resources, operational development, . Accounting/

- . . . . Access to Capital Financial
pricing and costing of merchandise, services and business expenses, Management
and knowing more about health care options. A few owners added Retirement Tax Planni - Non
that assistance and information were needed to help grow their Planning axrlanning one
businesses.
Hispanic business owners expected that the greatest challenge to BUSINESS ASSISTANCE NEEDS

their business’ vitality over the next two years would be the weak-
ened economy. Many also foresaw business expansion as a struggle
and cited increased competition as a major concern. To some,
government regulations are expected to pose a major threat to
business vitality. Finally, concerns about affording staff wages,
especially potential wage increases, worried some business owners.
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OPPORTUNITIES WITHIN THE HISPANIC MARKET

BUS INESS OWNERS RESPONDING toan optional open-ended written portion of the Hispanic

Market Survey suggested several ways to help Hispanic businesses develop and prosper in Sonoma County. These suggestions
closely aligned with the visions of a cross-sector Hispanic focus group led by Collaborative Economics. Government and commu-
nity partners can help create an economic environment that encourages sustained growth and progressive improvement in the
Hispanic business community and consumer market.

Hispanic business owners and community members offered the following suggestions to help support local Hispanic entrepre-
neurship. These proposed opportunities may help inform the Innovation Council and the Sonoma County Workforce Investment
Board as they develop plans for Sonoma County’s future.

EDUCATION
- Expose students, particularly high school students, to career opportunities
- Increase mentorship opportunities, connecting students to local leaders
- Improve access to technology for students
- Educate Hispanic students and their families on the importance of academic achievement, and provide more support for
part-time college students

WORKFORCE TRAINING
- Identify the skills growing industries are demanding, train Hispanics to meet those skills, and provide on-going support
to ensure upward career mobility

LEADERSHIP DEVELOPMENT
- Build awareness of leadership positions/roles in Sonoma County and help inform Hispanics on how to build effective
networks and collaborations.

SMALL BUSINESS DEVELOPMENT

- Increase access to capital, low-interest financing, government contract, and grants
- Clarify laws and regulations affecting employment and immigration

- Facilitate the process of opening a business, particularly by making regulatory brochures easy to understand and trans-
lated to Spanish

- Identify ways to work with landlords who offer no tenant improvements

- Increase training opportunities and business seminars in computer use, marketing, accounting/financing, business
management/planning, and business loan securing/management

- Improve public security to increase economic transactions and community vitality

- Expand Hispanic market research and development programs like the Hispanic Market Study to improve the existing
information and data on Hispanic business ownership in Sonoma County
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METHODOLOGY

METHODOLOGY

The Hispanic Market Survey and The Hispanic Demographic Trends & Business Snapshot 2008 use “Hispanic” as
an ethnic grouping, as defined in the 2000 U.S. Census. According to the Census Bureau, Hispanics or Latinos
are those people who classified themselves in one of the specific Spanish, Hispanic, or Latino categories listed
on the Census 2000 questionnaire -"Mexican, Mexican Am., Chicano," "Puerto Rican’, or "Cuban" -as well as
those who indicate that they are "other Spanish/Hispanic/Latino." Persons who indicated that they are "other
Spanish/Hispanic/Latino" include those whose origins are from Spain, the Spanish-speaking countries of
Central or South America, the Dominican Republic or people identifying themselves generally as Spanish,
Spanish-American, Hispanic, Hispano, Latino, and so on.

The American Community Survey questionnaires, which provide supplemental information to the U.S. Census,
do not ask about immigration status. The data include all people who indicated that the United States was
their usual place of residence on the survey date. The foreign-born population includes naturalized U.S.
citizens, Lawful Permanent Residents (immigrants), temporary migrants (e.g., foreign students), humanitarian
migrants (e.g., refugees), and unauthorized migrants (people illegally present in the United States). The data
conferred in the Hispanic Demographic Trends & Business Snapshot 2008 are reflective of this survey method.

The Economic Development Board (EDB) conducted the Hispanic Market Survey to obtain a general “snap-
shot” of the potential challenges and opportunities that have arisen as the Sonoma County Hispanic popula-
tion grows. The surveys, distributed to approximately 250 businesses in both English and Spanish, were
collected via mailings, an online survey, and door-to-door circulation. A response rate of about 18 percent was
obtained, as only business owners indicating they were “Hispanic” were included in the analysis of the results.

Please note that much of the data contained in this report (pages 11-19) are based on information self-
reported by survey respondents, which were not factually verified by the EDB. The responses were then gath-
ered into a database for analysis. Due to the fact that survey respondents may provide no response for some
questions, the category percentages indicated in the graphs for those questions may not come to 100 percent.
Where replies are mutually exclusive, percentages may be slightly off due to rounding. Where replies are not
mutually exclusive, percentages may total more than 100 percent.

We intended to obtain averages that provide a general “snapshot” of the Hispanic entrepreneurial community,
as well as the economic impact of the Hispanic consumer market. Accordingly, the averages have not been
weighted by any factor or interest. The data presented are as accurate as the polling technology permits. Lists
for mailings were obtained from the Hispanic Chamber of Commerce and via EDB staff distributing surveys in
person to business owners around the County.

Findings from this study will be available via the EDB web site and will be electronically distributed to a broad
array of Sonoma County businesses, institutions, and other organizations to aid them in developing their plans
to address this growing population.

The EDB makes every effort include the community in its surveying processes. If you are a Hispanic business
owner and would like to participate in future Hispanic market surveys or projects, please contact the EDB at
(707) 565.7170.
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